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KHUNG CHUAN DAU RA CHUONG TRINH PAO TAO CHAT LUQNG
CAO NGANH MARKETING (DIGITAL MARKETIN G)
(Kém theo Quyét dinh s62%4/QD-HV ngayld thangdl nim 2023 cua Gidm dée Hoe vién)

1. GIOI THIEU VE CHUONG TRINH PAO TAO (INTRODUCTION TO THE
EDUCATION PROGRAM)

- Tén nganh (tiéng Viét): Marketing
- Tén nganh (tiéng Anh): Marketing

- Tén chuong trinh: Marketing s6 - Chét Iwgng cao (Digital Marketing)
- Trinh d6 dao tao: Pai hoc/Bachelor

- M& nganh: 7340115

- Thoi gian dao tao: 04 nim

- Hinh thtrc dao tao: Chinh quy

2. MUC TIEU PAO TAO (GOALS AND OBJECTIVES)

2.1. Muc tiéu chung (Goals)

Chuong trinh dao tao chét lugng cao trinh @6 dai hoc nganh Marketing dinh huéng
Marketing s0 (Digital Marketing) ctia Hoc vién Cong nghé Buu chinh Vién thong dugc
thiét ké nham dao tao va cung cép nhudn nhan luc chét luong cao vé marketing s6 & trinh
d6 dai hoc trong bbi canh hoi nhép kinh té thé gi6i va cach mang coéng nghiép 4.0.

Pugc x4y dung trén nén Chuong trinh dio tao béc dai hoc nganh Marketing (dinh
huéng Digital Marketing) cia Hoc vién Cong nghé Buu chinh Vién théng, chwong trinh
chét lwgng cao marketing s6 nhin manh véo hai diém khac biét chinh. M6t 1a chuong trinh
tap trung cung cip cho sinh vién c4c kién thuc, k¥ ning co ban va cép nhip vé cong nghé
s6 cling nhu tmg dung chung trong cac cip do qui trinh (tir cp 1ap ké hoach dén cép tac
nghiép) va hoat ddng/chirc ndng marketing; trong hoat dong thu thap khai thac dir liéu
nhim phén tich, danh gia va t8i wu cac quyét dinh marketing trong t6 chirc/doanh nghiép.
Hai 14 chuong trinh ting cudng kha niing sir dung tiéng Anh cia sinh vién trong viéc hoc
tép, nghién cttu, phuc vu cong viéc chuyén mén va hoa nhép nhanh véi céng dong
marketing trong khu vuc va qudc té sau khi ra trudng. Chuong trinh duoc thidt ké mot cach
khoa hoc v6i1 nhitng dinh huéng, muc ti€u dao tao rd rang va cu thé nham gilp sinh vién
tdt nghiép gia nhap tbt vao thi trudng nhan luc chuyén nghiép vé marketing sb - thi trudng
nhéan lyc dang ngay cang phat trién va bung no tai Viét Nam.

The advanced quality education program in Digital Marketing delivered by Post and
Telecommunications Institute of Technology is designed to develop and provide advanced
quality human resources in digital marketing with a university degree in the era of
international economic integration and industrial revolution 4.0.

Basing on the actual marketing education graduate program with digital marketing
orientation of the Posts and Telecommunications Institute of Technology, the advanced
quality education program in digital marketing emphasizes two key differences. The first

difference is to provide students with basic and up-to-date knowledge and skills in digital
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technologies and their application at different levels and marketing activities/functions; in
data collection and data mining to analyze, evaluate and optimize marketing decisions of
organizations/enterprises. The second difference is to equip and enhance students' ability
to use English in studying, researching, serving professional activities as well as quickly
integrating into the regional and international marketing community after graduation. The
program is designed academically with clear and specific orientation and objectives to
help graduates enter the labor market in digital marketing which is rapidly growing in
Vietnam.

2.2 Muc tiéu cu thé (Program Learning Objectives - POs)

Chuong trinh dio tao chat lugng cao nganh Marketing dinh huéng Marketing s& nhim
vao muc tiéu trang bi cho sinh vién nhiing kién thirc chuyén mén, k¥ ning va ning luc cn
thiét dé giai quyét cic thach thic gy ra boi su phat trién cia cong nghé sé va nén kinh té
vira phin khic vira toan ciu héa hién nay.

The advanced quality education program in digital marketing aims to equips students
with the knowledge, skills and competencies to meet the challenges caused by the
development of digital technologies and a fractionalized, globalized economy.

2.2.1. Kién thirc (Knowledge)

[PO1] Kién thic co ban vé 1y luén chinh tri, hé théng phap ludt Viét Nam, an ninh quéc
phong, cac nguyén ly kinh té, méi trudong kinh doanh va marketing hién dai

[PO2] Kién thirc chuyén mon vé marketing s6 dé van dung trong viéc trién khai ap dung
trong cac tb chirc, doanh nghiép, tir 1ap k& hoach, tb chirc va trién khai, kiém soét, dnh
gia.

[PO3] Kién thirc chuyén mén va thyc tifn vé cac cong nghé sb va cac cong cu marketing
sb dé co6 thé van dung vao thuc tién moéi trudng kinh doanh phire tap va bién dong: danh
gia, lua chon va ttng dung cac cong nghé sb, cong cu marketing

[PO4] Kién thtrc chuyén mon v& phan tich, danh gi4 thanh tich hoat ddng marketing sb va
dé xuét cac hoat dong cai thién nhim t4i hoat d6ng marketing sb cla céc td chuc, doanh
nghiép

[POS5] Kién thire thyc tién vé cac xu huéng, vién canh nghé nghiép v& marketing s va cac
vén @& dao dirc nghd nghiép lién quan dén marketing s6

[POI1] Basic knowledge related to political theories, the Vietnamese legal system, national
security, economic principles, modern business environment and marketing

[PO2] Advanced professional knowledge in order to practice digital marketing in
enlerprises/organizations, including planning, organizing, implementing, controlling and
evaluation activities.

PO3. Professional and practical knowledge on digital technologies and digital marketing

tools in order to be able to evaluate, select and apply digital technologies and digital
marketing tools in the complex and challenging business environment, innovation.



[PO4] Professional knowledge related to analyze, evaluate digital marketing performance
and propose activities to optimize digital marketing of business/ organization.

[POS5] Practical knowledge related to career positions and perspectives as well as
professional ethics in the field of digital marketing.

2.2.2. Ky ndang (skills)

[POG] Cac k¥ ning chuyén mén co ban @ c6 thé trién khai thuc hién hoat dong marketing
va marketing sb trong thuc tién cac doanh nghiép, t chirc

[PO7] Céc k¥ niing b tro va k§ ning mém dé c6 thé 1am viéc hiéu qua trong méi truong
ning déng va chuyén nghiép

[POG6] Basic professional skills to apply marketing and digital marketing in practical
situations of enterprises/organization.

[PO7] Complementary and soft skills as well as to work effectively in a professional and
dynamic environment.

2.2.3. Thdi dp (Attitude)

[PO8] Phim chét dao durc, y thirc nghé nghiép, trach nhiém cong dan, chi dong séng tao,
c6 ¥ thirc phdi hop, hgp tic trong cong viéc.

[PO8] Qualities related to professional ethics, civic responsibility, initiative, creativity,
sense of coordination and cooperation at work.

2.2.4 Trinh dj ngogi ngi¥ va tin hoc (Foreign languages and informatics)

[PO9] Kha ning str dung tt tiéng Anh dé c6 thé 1am viéc hiéu qué trong moi trudng mang
tinh quéc 1€

[PO10] Kha niing st dyung tbt cac cong cu tin hoc va phan mém chuyén mén co ban phuc
vu cho céng viéc, hoc tdp va nghién ciu

[PO9] Good ability to use English in order to effectively work in an international

environmernt.

[PO10] Good ability to use computer and common and professional software tools for
working, studying and researching.

2.3. Vi tri viéc 1am san t6t nghiép (Job and career postitions after graduating)

Puoc trang bi nhung kién thirc, k§ ning nén tang vitng chic, hién dai va thuc tién trong
chuong trinh chét luong cao Digital marketing ctia Hoc vién Céng nghé Buu chinh Vién
thong, sau khi tét nghiép, sinh vién s& c6 nhiéu co hdi viée 1am hip dan ciing nhu ¢6 nhing
co hoi thing tién, tir nhan vién dén céc chirc danh quén trj trung gian va cip cao trong linh
vuc digital marketing trong doanh nghiép, td chirc, co quan. Ngoai ra, sau khi hoan thanh
chuong trinh hoc, sinh vién ¢6 thé c6 nhiéu co hoi viéc lam trong cac cong ty cung cap
dich vu marketing/marketing sb ciing nhur co hdi hoc tip nang cao hon hoic 1am viéc trong
moi truong gidng day, nghién ciru. ..



Afier graduating the advanced quality digital marketing program in Digital marketing
at PTIT. students will have various attractive job and career from employees to middle and
senior management positions in the fleld of digital marketing in businesses and
organizations. In addition, after completing the program, students can have interesting job
and career opportunities in marketing agencies or companies providing digital
marketing/marketing services as well as career opportunities for further study or work in
a teaching and research environment.

> Cdc vi tri viéc lam trong cdc doanh nghigp hodc cdc to chirc, co quan (Job and
career opportunites in businesses and organizations)

Sinh vién t6t nghiép chuong trinh chét lvong cao vé digital marketing c6 thé dam
nhiém hau hét cac cdng viéc lién quan dén marketing sb trong cac doanh nghiép hodc céac
td chire, co quan. Cac cong viéc rit da dang tily vao dic thi cua cac doanh nghiép, td chirc.

Graduates of a advanced quality digital marketing program can take on most digital
marketing-related jobs in businesses or organizations. The jobs are diverse depending on
the characteristics of businesses and organizations.

- Chuyén vién hojc nhd quén tri digital marketing/Digital marketing specialist or
manager

- Chuyén vién hodc nha quéan tri truyén thong marketing sb/Digital marketing
communication specialist or manager

- Chuyén vién ho#c nha quan tri marketing ndi dung sb/ Digital content marketing
specialist or manager

- Chuyén vién phén tich chién dich marketing/ Marketing campaign analyst

- Chuyén vién nghién ctu thi trudng/ Market research specialist

- Chuyén vién SEO or SEM/Search Engine Optimisation (SEQO) or Search engine
marketing (SEM) specialist

- Chuyén vién phén tich web/ Web Analyst

- Chuyén vién thuong mai dién ti/ E-commerce specialist

- Chuyén vién phan tich Insight khach hang/ Customer Insight Analyst

- Chuyén vién phan tich SMM/Social Media Marketing Analyst

- Chuyén vién cong nghé Marketing/Marketing technologist

- Chuyén vién phén tich chién lugc Marketing/ Marketing Strategy Analyst
Chuyén vién phan tich marketing/Marketing analytist

- Chuyén vién hodc nha quén tri ban hang va marketing truc tuyén/Sales & online
marketing specialist or manager

»  Cdc vi tri viéc lam trong cdc cong ty cung cip dich vu marketing, marketing 5o (Job
and career in marketing, digital marketing agencies)

_ Chuyén vién hogc nha quan trj digital marketing/ Digital marketing specialist of
manager

- Chuyén vién 14p ké hoach digital marketing/ Digital marketing planner

- Chuyén vién tu van digital marketing/ Digital marketing consultant

- Chuyén vién hodc nha quan tri marketing ndi dung sb/ Digital content marketing

specialist or manager
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- Chuyén vién phan tich chién dich marketing s6/ Digital marketing campaign analyst
- Chuyén vién quan tri khach hang/ Account manager

» Cidc co hdi nghé nghiép khdc (Other career opportunities)

Bén canh d6, v&i nén tang kién thirc 1y thuyét va thuc tién ving chic vé marketing va
marketing sb, sau khi t6t nghiép chuong trinh chit lvgng cao vé marketing sd, sinh vién c¢6
thé ¢6 nhiéu sy lya chon vé nghé nghiép khéic nhu:

- Khai sy kinh doanh, tao 14p doanh nghiép riéng

- Tiép tuc hoc cao hon & trinh dd cao hoc (quén tri kinh doanh, marketing) & trong va
ngoai nuxdc.

- Dam nhiém céac vi tri cong viéc lién quan dén nghién ciru, giang day/dao tao vé
marketing s tai cdc co s& gido duc/dio tao va doanh nghiép

Besides, with a solid foundation of theoretical and practical knowledge in marketing
and digital marketing, after graduating from this advanced quality education program in
digital marketing, students can have many other career opportunities such as:

- Start up a business or create their own business

- Continue to study further at the master's level in business administration or marketing

- Beable to work on positions related to research, teaching/training in digital marketing
at educational or training institutions

3. CHUAN PAU RA (LEARNING OUTCOMES - LOs)

3.1. Chuén vé kién thire (Knowledge)

[LO1] Hiéu dugc nhitng vin dé chung v& vé Iy luén chinh tri, hé théng phép ludt Viét Nam,
an ninh quéc phong, céc nguyén 1y kinh t&, méi trudng kinh doanh va marketing hién dai,
hanh vi khach hang, tuv duy marketing va quan diém quan tri/marketing hién dai; c6 kha
nang vén dung duoc nhimg hiéu biét nay trong trién khai céc hoat dong marketing;

[LO2] Hiéu duoc nhitng khéi niém, qui trinh va nguyén ly nén tang vé marketing, cic
chimg ning marketing; c6 kha ning vén dyng cac kién thirc lién quan vao thuc tién hoat
dong marketing ciia doanh nghiép/td chirc;

[LO3] Hiéu va c6 kha nang van dung cic cong cu marketing co ban, gbm phan tich, danh
gia va st dung mot cach phéi hop chung, vao thuc té hoat dong marketing cia doanh
nghiép/td chirc trong mai trudng canh tranh va bién dong;

[LO4] Hiéu va danh gia duoc cic cong nghé sd dé trién khai chung vao thyc tién hoat dong
marketing hién dai; c6 thé phén tich va danh gia duge xu huéng cong nghé marketing sd;
[LOS5] Hiéu vé cac kénh va cdng cu marketing s6 co ban (lién quan dén web, social media,
search engine...); c¢6 thé giai thich, d4nh gia va d8 xuft viéc sir dung ching trong nhitng
bbi canh cu thé nhim thiu hiéu va két nbi voi khach hang v6i muc tiéu tdi wu hoa hoat
dong marketing ctia td chirc/doanh nghiép;

[LO6] Hiéu, van dung va giai thich dugc nguyén tic, cong viéc va qui trinh 14p ké hoach
(chién luoc) marketing néi chung va marketing sb n6i riéng trong thyc tién bdi canh cu thé
ciia cac doanh nghiép/td chirc;



[LO7] Hiéu, phan biét va ap dung dugc céc loai hinh ndi dung (content) va cach thirc tao
ra ching; ¢6 thé tao ra nhitg ndi dung phi hop véi thuc ti€n hoat dong marketing sb ctia
td chirc/doanh nghiép;

[LO8] Hiéu va giai thich dugc ban chét, vai trd, cac loai hinh dit liéu kinh doanh/marketing,
cac phuong phap thu thip va phan tich dit li¢u kinh doanh/marketing, quan tri dif liéu; c6
thé van dung kién thirc v& dit liéu, quan tri dit ligu dé t6i wu céc quyét dinh marketing cta
td chirc/doanh nghiép;

[LO9Y] Hiéu va c6 thé van dung dugc cac nguyén tic va cac phuong phép, k§ thuét can ban
nham phén tich marketing (ddc biét 1a phén tich marketing s8) nham danh gia thanh tich
va két qua hoat dong marketing ctia thyong hi¢u, doanh nghiép/td chir;

[LO10] Hiéu duoc cac xu huéng, vi tri viéc lam va nhitng vén d& co ban vé& dao dirc nghé
nghiép trong linh vyrc marketing, dic bi¢t trong marketing s6.

[LO1] Understand the general issues of political theories, the Vietnamese legal system,
national security, economic principles, modern business environment and marketing,
customer behavior, marketing mindset and modern management/marketing approaches;
apply this knowledge and understanding in implementing marketing activities;

[LO2] Understand the fundamental concepts, processes, principles of marketing and
marketing areas/functions; be able to practice related knowledge in future marketing
activities,

[LO3] Understand and be able to apply basic marketing tools, including analyzing,
evaluating and combining these ones, in practical marketing activities of
business/organization in a competitive and volatile environment;

[LO4] Understand and make judgments about digital technologies in order to apply them
in modern marketing activities; be able to analyze and evaluate digital marketing
technology trends;

[LOS5] Know and understand basic digital marketing channels and tools (related to web,
social media, search engine...); be able to explain, evaluate and recommend their use in
specific contexts to understand and connect with customers to optimize marketing activities
of the organization/business;

[LOG] Understand, be able to apply and explain the principles, tasks and process of
marketing (strategic) planning in general and digital marketing in particular in specific
contexts of businesses/organizations;

[LO7] Understand, be able to distinguish and apply different types of content and the way
to create them; be able to create suitable content for the digital marketing practice of the
organization/enterprise;

[LO8] Be able to explain the nature, roles, types of business/marketing data, methods of
collecting, analyzing and managing data; be able to apply knowledge of data and data
management to optimize the marketing decisions of organizations/enterprises;



[LO9] Understand and be able to apply basic principles, methods and techniques for
marketing analysis (especially digital marketing analysis) in order to evaluate the
performance of marketing activities;

[LO10] Understand trends, job positions, and ethical basics in the field of marketing,
especially in digital marketing.

3.2. K¥ niing (Skills)

3.2.1. K¥ ning chuyén mon (Professional skills)

[LO11] C6 thé st dung cac k¥ niing co ban vé phan tich mdi trudong marketing va théu
hiéu ngudi tiéu ding;

[LO12] C6 thé sir dung k§ ning co ban lién quan dén thu thap, phan tich va dién giai cac
loai dit liéu co ban (dit lidu so cép, dit liéu thir cap, dit liéu ngudi ding dé lai trong mbi
trudng Internet, di lidu s6); quan tri dit liéu nhim phuc vu cho cic quyét dinh marketing;
[LO13] C6 thé 14p ké hoach cho hoat dong marketing s6 ctia doanh nghiép/td chirc;
[LO14] C6 thé danh gia, lwa chon va phéi hop cac kénh va cong cu/ky thuat marketing
nhdm ttrién khai c4c chuong trinh va chién dich marketing sé trong méi trudng kinh doanh
day bién dong;

[LO15] C6 thé tao ra nhitng ndi dung co banphli hgp v6i cac kénh va cong cu/nén tang
marketing sb;

[LO16] C6 thé sir dung cAc k§ ning phan tich marketing va phan tich marketing s6 co ban
nhim danh gia thanh tich va két qua hoat dong marketing nham phuc vu cho céc quyét dinh
didu chinh chién luoc, ké hoach va céc chuong trinh marketing dé mang lai thanh tich t6t
hon.

[LOI11] Be able to use basic skills in analyzing the marketing environment and
understanding consumers,

[LO12] Be able to apply basic skills in collecting, analyzing and interpreting basic data
types (primary data, secondary data, user data left in the Internet environment, digital
data); Data management for marketing decisions;

[LO13] Be able to planning digital marketing activities for business/organizations;

[LOI4] Be able to evaluate, select and combine marketing channels and tools/techniques
to optimize digital marketing programs and campaigns in a volatile business environment;

[LO15] Be able to apply basic skills in creating content suitable for various digital
marketing channels and tools/platforms;

[LO16] Be able to apply marketing and digital marketing analytical skills to evaluate
marketing performance to adjust marketing activities such as marketing strategy,
marketing plan and marketing program or campaign in order to achieve optimized results.

3.2.2. Ky ning bd trg va k¥ ning mém (Complementary skills and soft skills)
[LO17] C6 thé hra chon va dinh huéng phat trién nghé nghiép trong linh vuc marketing;



[LO18] Cé tu duy hé théng, tu duy logic va sang tao nhim c6 thé van dung tt cac kién
thirc va k¥ niing chuyén moén dugce hoc vao thuc tién hoat dong marketing ciia doanh
nghiép/t6 chirc trong méi trudng day bién déng;

[LLO19] Co thé sir dung k¥ ning mém phuc vu cho viéc thuc hién cac cong viéc mot cach
chuyén nghiép, bao gdm: k¥ ning giao tiép, k¥ ning ddt muyc tiéu, k§ nang quan tri thoi
gian, k¥ ning lam viéc nhém, k¥ nang phan bién dé lam viéc va tuong tac hiéu qua trong
céc tinh hubng céng viéc khac nhau, trong méi truong lam viéc da nganh va hoi nhip qubc
té:

[LO20] C6 thé sir dung nhing phédn mém phén tich di liéu co ban (Excel, SPSS...);

[LO21] C6 nhiing k¥ nang co ban dé lua chon, van dung cac phuong phép, k¥ thuat phan
tich di liéu co ban dé cung cAp nhitng thong tin c6 ich nhim danh gia thanh tich marketing
va phuc cho viéc ra quyét dinh marketing.

[LO17] Be able to choose and develop a career path in the field of marketing;

[LO18] Possess systematic, logical and creative thinking skills to be able to apply
professional knowledge and skills to the practice of marketing activities of
enterprise/organization in a volatile environment;

[LOI19] Possess soft skills for performing jobs professionally, including communication
skills, goal setting skills, time management skills, teamwork skills, critical thinking skills,
in order to interact effectively in different work situations and in a multidisciplinary and
international working environment,

[LO20] Be able to use basic data analysis softwares (Excel, SPSS ...);
[LO21] Possess basic skills in selecting and applying basic data analysis methods and

techniques ~ to  provide  useful  information  for  evaluating  marketing
performance/effectiveness and for making decision.

3.3. Ngoai ngit (Forein language) va tin hoc (Informatics)

[LO22] Pat trinh d tiéng Anh t6i thiéu TOEFL iBT 70 diém hogc IELTS 6.0 diém tro 1én
hodc twrong duong;

[LO23] C6 kha néng st dung tiéng Anh phuc vu hoc tap, nghién ctru, hoa nhép nhanh véi
cong ddng marketing trong khu vuc va qubc té sau khi ra truong; c6 kha ning sir dung
tiéng Anh tdt trong céc hoat dong lién quan dén nghé nghiép, chuyén mén duge dao tao;
[LO24] Dat chuén dAu ra tin hoc qubc t€ MOS (Microsoft Office Specialist).

[LO22] Attain minimum scores in the following English language proficiency tests:
TOEFL iBT 70 or IELTS 6.0 or equivalent

[LO23] Be able to use English in study and research, quickly integrate with the regional
and international marketing community after graduation; Be able to use English at work
and in related professional activities

[LO24] Attain MOS (Microsoft Office Specialist) international informatics learning

outcome



3.4. Ning lyc tu chi, trach nhiém va hanh vi dao dirc (Autonomy, responsibility and
ethical behavior)

[LO25] Nhén thirc durge nhitng vin dé duong dai trong marketing va tac dong cla chiing
dén nguoi tiéu dung, doanh nghiép/td chirc va xa hoi;

[LO26] Co kha nang ty dinh huéng, thich nghi véi m6i trudng lam viéc ning dong va hoi

nhép qudc té;

[LO27] C6 kha ning dua ra dugc cic ¥ tudng, sang kién trong qua trinh thuc thi cac cong
viéc, nhiém vu duogc giao;

[LO28] C6 kha ning chi d6ng trong xit 1y, gidi quyét céng viée, nhiém vu dugc giao;

[LO29] Y thuc duge sy can thiét phai thudng xuyén hoc tip néng cao trinh dd, c6 ning
lirc chuyén mén va kha ning ngoai ngir dé ty hoc subt doi;

[LO30] Hiéu 15 vé cac gia tri dao dirc va trach nhiém nghé nghiép.

[LO25] Be aware of contemporary issues in marketing and their impact on consumers,

businesses/organizations and society;

[LO26] Be able to be self-directed and adapt to a dynamic working environment and
international integration,
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[LO27] Be able to come up with ideas and initiatives at work and in executing assigned

tasks;

[LO28] Be able to be proactive in handling and solving assigned tasks,

[LO29] Be aware of the need for regular learning to increase qualifications, professional
competence and foreign language ability for lifelong self-learning,

[LO30] Understand ethical values and professional responsibilities.

4. MA TRAN CHUAN PAU RA VOI MUC TIEU PAO TAO (MATRIX OF
LEARNING OUTCOMES AND LEARNING OBJECTIVES)

Muc tiéu
T PO1 | PO2 | PO3 | PO4 | POS | PO6 | PO7 | POS | PO9 |PO10
CBR

1 | LO1 X | X X

2 |LO2 X | X X

3 |LO3 X | X X

4 | LO4 X | X X B
5 Lo5 X | X N

6 | LO6 X | - N
7 | Lo7 X -

8 | LO8 X X X
9 | LO9 X | X X 1

10 [ LO10 X | _ B o
11 | LO11 X | X ] |
12 | LO12 X X ]
13 | LO13 1 X ]
14 | LO14 X B X )




Muc tiéu |
TT PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9 |PO10|
CPR .

15 | LO15 X | X X
' 16 | LO16 X X X ]
17 | LO17 X X X X |
| 28 [ LO18 X | X [ x| X X | x| N
19 | LO19 X X X | x| X X |

20 | LO20 X X X X | X
21 | LO21 X X X X X
22 | LO22 X | X | X | X

23 | LO23 X X

24 | LO24 X |
25 | LO25 X X [ X | X X X |
26 | LO26 X | X X B X |
27 | LO27 X X X X

28 | LO28 X X X I

29 | LO29 X X X

30 | LO30 X X X X X

5. BANG MUC PO NANG LUC MONG MUON CHUAN PAU RA (TABLE OF
DESIRED COMPETENCY LEVELS)

= ':'l')ﬂm 2 NOI DUNG GHI CHU
competency) ; : (CONTENT) (NOTES)
1 KIEN THUC GIAQ DUC bAI CUONG
(GENERAL EDUCATION KNOWLEDGE)
11 Khéi kién thirc chung vé ly luan chinh trj
) (Knowledge related to political theory)
' 111 2.0) Trié.t hoc Mac Lénin (Philosophy of marxism and
Leninism)
. Kinh t& chinh tri Mac Lénin (Political economics of
1.1.2 (2.0) ) o
Marxism and Leninism)
1.1.3 (2.0) Chu nghia xa hoi khoa hoc (Scientific socialism)
114 (2.0) Tw twéng HA Chi Minh (Ho Chi Minh Ideology)
- LLich sir Pang cong san Viét Nam (History of )
1.1.5 (2.0) ! .
! Vietnamese communist party)
Khéi kién thirc khoa hoc tw nhién va xi hoi o
1.2 (Knowledge related to natural and social
B sciences)
191 (3.0) Toan cao cap cho kinh t& (Advanced mathematics for
o ’ economics)
_1 05 3.0) Xac xuat va thdng ké trong kinh t& (Probability
o ' & Statistics for Economics)
123 (3.0) Phap luat dai cwong (General law) -
' ) i KIEN THUC GIAO DUC CHUYEN NGHIEP
(PROFESSIONAL EDUCATION KNOWLEDGE)
[ 01 Khéi kién thirc co s& nhém nganh va nganh
' (General knowledge of major field)
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f*
- '("I'J'i':’:éd’ NOI DUNG GHI CHU
competency) | (CONTENT) - ol (NOTES)H

211 (3.0) Ké toan quan tri phuc vu cho viéc ra quyét dinh | Ki’én thire

o ’ (Managerial accounting for decision making) bat budc

212 (3.5) Kinh té vi mé (Microeconomics) | (required

213 (3.5) Kinh té vi mé (Macroeconomics) o knowledge)

2.1.4 (3.5) Kinh té lwong (Econometrics) ]

215 (3.5) Quaén tri t6 chirc (Organizational Leadershlp)

216 | (4) | Nguyen Iy marketing (Principles of marketing)

217 | _(4) Hanh vi ngwoi tiéu dung (Consumer behavior) M
218 ) (4) Marketing chién lwoc (Strategic marketlng) o
219 (4) Nghién ctru marketmg (Marketing research) : —‘
2110 (3.5) Hé théng théng tin kinh doanh (Business Information |
Systems)
TN Truyén théng marketing tich hop (Integrated
2.1.11 4) . o
marketing communication)
2.1.12 (3.5) Quan trj thwong hiéu (Brand management)
2.1.13 (3.5) Quan tri ban hang (Sales management)
12.1.14 (3.5) Markting dich vu (Service marketing)

2.1.15 4) Bao dirc marketing (Marketing Ethics)

2.1.16 (3) Thwong mai dién t& (E-commerce) Kién thirc
2117 | (3) Kh&i st doanh nghiép (Entrepreneurship) | Iwa chon
12.1.18 | (3) Quan tri gia (Price management) - | (optional

21 1; (3) Quan tri dw an marketing (Marketing project | knowledge)

’ management)
2120 (3) Marketing B2B (B2B Marketing) i
2.1.21 (3) Marketing qudc té (International marketing)
‘;1 52 ) Phan tich hoat ddng san xuat kinh doanh (Business |
o analysis)
N (3) Quan tri quan hé khach hang (Customerﬁelationship—
2.1.23 |
| Management)
21 24_ (3) Quan trj kénh phan phdi (Distribution channel |
T management)
I 3) Phwong phap nghién clru khoa hoc trong marketing |
2.1.25 . . .
(academic research in marketing)
Khéi kién thirc chuyén nganh (Specialised
2.2 .
professmnal knowledge)
| 2.2.1 (4) Marketing s6 (Digital marketing) | Kién thue
. ) Phat trién san phdm mai va cai tién (New Product | bt budc
222 4) .
Development & Innovation) (required
2.2.3 (3.5) Thiét ké UI/UX (UI/UX Design) | knowledge)
954 @) Sang tao va phat trién néi dung sé (Digital Content
o Creation and Development)
| (4) Céng nghé marketing sé (Digital marketing
225 - |
technologies)
226 (4 Phan tich marketing (Marketing analytics) ]
297 4) Marketing qua phwong tién truyén théng xa hdi |
o (Social media Marketing)
'_2 2 g (4) Chuyén dé: Xu hwéng céng nghé marketing sé
o (Perspectives of Digital Marketing Technologies)
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e ’E'I'D-ﬂ’:é 2 NOI DUNG GHI CHU
| competency) ’ (CONTE'NT) _ (NOTES)
4) Pé an Ké hoach Marketing so (Digital Marketing
2.2.9 .

‘ _ Capstone Project) _

(3.5) Marketing bang céng cu tim kiém (Search Engine Kién thire
2.2.10 .

L Marketing) | lwa chon
2.2.11 (3.5) Marketing di ddng (Mobile Marketing) (Optional
2.2.12 (3.5) Phan tich web (Web analytics) knowledge)

12.2.13 (3.5) Chi s6 marketing (Marketing Metrics) B

(3.5) Tri tué kinh doanh va marketing (Marketing and
2.2.14 . .
Business Intelligence)
2.2.15 (3.5) Marketing x& hdi (social marketing)
2.2.16 (3.5) Marketing da kénh (Omnichannel marketing)
3 TIN HOC (INFORMATICS)
(3.5) Tin hoc co s& (theo chuan quéc té) ((Basic
' informatics- International standard)
4 TIENG ANH (ENGLISH)
Tiéng Anh (Course 1)_CLC (English — Course 1-
4.1 (3.5) . :
) High quality)
Tiéng Anh (Course 2)_CLC (English — Course 2-
(3.5) . :
L High quality) | .
Tiéng Anh (Course 3)- CLC (English — Course 3-
(3.9) . .
High quality)
5 KY NANG DANH CHO SINH VIEN MARKETING
(SKILLS FOR DIGITAL MARKETING STUDENTS)
5 1 (3.5) Phat trién nghé nghiép Marketing (Professional
' ’ development in Marketing)
52 (3.5) Ky nang truyén thdng (Communication skills) 1

:__5.3 (3.5) Ky ndng twong tac lién ca nhan (interpersonal skills) |

| c4 (3.5) K§ nang tw duy sang tao va gidi quyét van dé (reative

' | ' thinking and problem-solving skills) -

. 55 - (3.5) K¢ nang lap ké hoach (planning skills)

(*) Néing lwe mong mudn (NLMM) phé bién tir mirc d6 3.0 dén 4.0. Duoc ddnh gid trén co
$6 cdc két qud khdo sét y kién cia cdc don vi stk dung lao dong, cdc cwu sinh vién va sinh
vién ndm cudi vé nhitng ning luc can thiét, quan trong déi voi sinh vién t6t nghiép nganh
marketing, dinh hudng digital markeing cting nhw la y kién cdc chuyén gia vé du thdo
khung chuong trinh

Desired competency (NLMM) is commonly from the level 3.0 to 4.0. It is evaluated basing
on survey results of employers, alumni and final-year students about necessary and

important competencies for digital marketing graduates, as well as expert opinions on the
draft program framework
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